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POLICY 7707: 
 
It is Council policy that the following shall be considered the City's policy on sponsorship of Street  
Banners, and such policy shall be reviewed on an annual basis: 
 
1. Who May Apply 
 
 Any interested party may apply to sponsor street banners although the City reserves the 

right to refuse any application.  
 

Application for street banner sponsorship must fall into one of four categories: 
  1.  Sponsorship by Corporations (Corporate Sponsorship) 
  2.  Sponsorship by Non-Profit Organizations (Non-Profit Sponsorship) 

3. Sponsorship by Special Event Organizers (Event Sponsorship) 
4. Other 

 
Non-profit organizations must be registered as not-for-profit societies in British 
Columbia. Sponsorship by corporations may include an application made by a licensed 
Richmond business or a business improvement association (B.I.A.).   Sponsorship by 
special event organizers may be by any event organizer of an event approved by the 
City’s REACT (Richmond Events Approval Coordination Team) Committee.  Other 
applications will be considered on an individual basis. 

 
2. Application Process 
 
 For all sponsorship categories, applicants must apply to the City with their proposal  

indicating the locations of the banners they wish to install.  This proposal is to include 
banner designs.  Staff will review submissions and approve based on consistency with 
this street banner policy.  Council will receive an annual update on street banner 
sponsorship applications. 

 
In the event that there are conflicting applications for street banner sponsorship, the City  
will review the application on a first-come, first-served basis notwithstanding the 
following: 

• The winning entries from the annual City of Richmond Street Banner Contest will 
have priority over all sponsorship applications 

• Sponsorship applications from non-profit organizations will have priority over 
applications from events and corporations 

• Sponsorship applications from events will have priority over applications from 
corporations 

 
3. Sponsored Banner Restrictions 

 
The City reserves the right to limit the number of banners an applicant may sponsor at one 
time and the length of time a promotional banner can be displayed. 
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There will be no sponsored banners by any organization, other than the, “Look of the 
Games,” as authorized by the City of Richmond, permitted in the period Dec. 1 2009 
through March 31 2010 in the City. 
 
The City reserves the right to restrict any other periods of the year to sponsored banners. 

 
3. Sponsor Recognition 
 
 Any corporate recognition or commercial content on any banner will not exceed 20% of 

the total area of the banner.  This may be located on the banner itself or on a separate 
sponsorship flag affixed to the bottom of the street banner.   

 
4. Banner Location 
 

For banner displays outside of the locations in use by the existing City of Richmond 
Street Banner Program, consideration will be based on: 

 
(a) how banners will contribute to and enhance the distinct character of the area   
(b) the structural integrity of the street lighting fixtures in the proposed locations 

 
Corporate sponsorship of street banners will be limited to the immediate proximity of the 
sponsoring business or business improvement association (B.I.A.).   

 
Non-profit sponsorship of street banners will be limited to the immediate proximity of the 
not-for-profit society’s business office.   

 
Event sponsorship of street banners will be limited to the immediate proximity of the 
event and will be installed for a period of time agreed upon by the City. 

 
5. Design 
 

The production of street banners must conform to the standards established by the City 
in regards to colour, content, material, and dimensions.  The banner content must be 
secular, non-partisan, and non-political.   

 
6. Cost to Sponsor 
 

Sponsors are responsible for all costs associated with the manufacturing, installation, 
and removal of banners, including hardware costs if it is not already in place.   

 
Installation of street banners on City street lighting fixtures may only be performed by 
City staff.   The sponsor is required to provide the City with the total number of banners 
approved for installation as well as a 10% contingency for replacement due to damage 
or loss due to winds.  The City is not responsible for lost or damaged street banners.    

 
Corporately sponsored banners that contain commercial content and/or logos or slogans 
will be charged a monthly rental fee of $20 per banner pole.   
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Payment for installation and removal must be received 14 days prior to installation.   

 
 
 
 
 
 
 
 
(Parks Division) 


